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Welcome to 2009!  

This year we are transforming our meetings into a learning experience.  
IPSC is devoting their next four meetings to a wonderful NAIW Course 
that is a DAE and CPIW qualifier.  “Advanced Communication Skills” 
will not only help you with your job, but also with your everyday life.   

Tell your co-workers and your friends, about this course. As a member of 
the IPSC, make your presence at these meetings your goal for 2009.  

As I’ve indicated in the past, we need everyone’s help to make this Asso-
ciation a valuable tool for our members.  Your presence at the monthly 
meetings is important.  

I look forward to seeing you at the Blue Ribbon!  

In fellowship, 

Eva Costa 

A Year of Caring 
By Diana Garrera, CPCU, CIC, AU, ARM, AAI, CPIW, AIS, API  

Thank you for your November donations of cough medicines, children’s Tylenol, and other cold and 
flu products.  When I dropped them off at DYFS, Mary Dolan was thrilled and knew the products 
would be appreciated.  

Our idea for January is the PJ’s for younger children and lounge pants for older boys.  There’s noth-
ing like warm and snuggly PJ’s on a cold winter night.  

Again, thank you for your generous donations. 
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Agents Eager To Invest In Future Genera-
tions, IIABA Finds

 
NU Online News Service, Dec. 23, 12:45 p.m. EST 

The majority of independent agents would like to see the insurance industry do more to encourage high schools 
and colleges to guide students toward an insurance industry career, and many said they would help with internship 
programs.  

The findings were part of the bi-annual “Agency Universe Study” conducted by Future One, a collaboration of the 
Independent Insurance Agents & Brokers of America and leading independent agency companies. The study in-
volved approximately 1,900 agencies answering questions by the Internet and a small sampling of participants by 
fax.  

According to the survey, 56 percent of respondents stated that the insurance industry should encourage high 
schools and community colleges to help students plan for insurance careers. Forty-five percent of agencies said they 
would consider participating in an internship program to bring new people into the industry.  

“Young people, women and minorities continue to be underrepresented in the independent agency system, par-
ticularly among agency principals,” Madelyn Flannagan, vice president for education and research with the Alexan-
dria, Va.-based IIABA, said in a statement.  

The study found that 11 percent of the agencies participating in the study are relatively new, founded in 2004 or 
later (including 4 percent founded in 2007 or 2008).  

A positive finding was that new agencies were mostly headed by younger principals. The average age of respon-
dents from all agencies is 52, compared to 47 from new agencies.  

“The average age of a professional in the insurance industry is 54, and 60 percent of insurance industry profes-
sionals are older than 45,” noted Robert Rusbuldt, IIABA president and chief executive officer. “Many in the indus-
try laud the “Big ‘I’ InVEST program as one of the most important projects to ensure the continuing success and 
growth of the independent insurance agency system.”  

InVEST is the IIABA’s education initiative to raise awareness of insurance industry careers in high schools and 
college.  

“As more baby boomers retire, the need for young talent is evident,” said Bill Pierson, IIABA assistant vice presi-
dent of agent development and executive director of the InVEST Program. “To combat the generational transition, 
action needs to be taken now to train entry-level recruits and cultivate the growth of management-level employees so 
they can take over as boomers retire.”   
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