January 2011

INSURANCE PROFESSIONALS OF SUSSEX COUNTY

The Voice

Editor’s M essage

Welcome to 2011 and Welcome to our newest

Corporate Partner, Gemini Restoration Inc!

Our Friends over in Pennsylvania are hard at work pre-
paring for the Region 1 Conference in April. The
courses are being firmed up and two members of IPSC
have been asked to teach NAIW courses. Barbara
Miller-Nelligan will be teaching Cybercrime and | will be
teaching the latest ethics course. | hope you will be

able to join us in King of Prussia!

Don’t forget to apply for the Region 1 Scholarships! If
you want to continue your insurance education, you

should apply!

See you on January 24 when we will be presenting a
NAIW | Can Series course, E& O Hot Spots, Don’'t Get

Burned.
In Fellowship-

Donna Wiik
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Sussex County Interfaith Hospitality NMetwork
“Sheltering Onr Nelghbars™

December 7, 2010

Insurance Professionals of Sussex County
% Donna L. Wnk

PO Box 1036

Highland Lakes, NJ 07422

Dear Friends of SCIHN,

All of us here at Sussex County Interfaith Hospitality
Network want to thank you for your generous donation of
£100.00.

Of all the deserving organizations in our county, we are
henored that you chose SCIHN to be the recipient of your
benevolence.

Thank you again for your continued support and being part
of the network that makes SCIHN's work possible, Our
organization could not exist without the support from the
community,

Sincerely,
Carrie Radice MSW, LSW

Executive Director

A commumity response to homelessmers

P} Beox 154, Mewton, W] 0TEGD « ph 973.579-1180 = fax 973.579-1307
info# seibnorg = www.scihn.org
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January 4, 201

Donna Wiik

Treasurer, Insurance Professionals of Sussex Cou nty
PO Box 1036

Highland Lakes, NJ 07422

Dear Ms. Wiik:

On behalf of everyone at DASI, | am writing to thank you and your organization
for your donation in the amount of $100. Your support means the world to us,
and helps us help countless individuals and families struggling to cope with
domestic and sexual violence. As you may know, our clients’ roads can be
arduous and long, and we are grateful for your help as we walk alongside them
for part of the way, offering safety, hope and a place to heal.

An FYI as we move into this new year: DASI is planning on opening a thrift and
gift shop in the Spring to help decrease our reliance on government funding,
which is being cut on a regular basis, and to help us cope with the rising costs
of doing business. We are accepting donations of gently used clothing,
household items, accessories, un-upholstered furniture, and the like. We would
appreciate if you and your colleagues would keep us in mind as you clean out
closets or redecorate rooms. For more information about this endeavor, please
call Jane at our Community Outreach Center at 973-579-2386.

Again, we want to express our gratitude for your contribution, and wish you
and your family a safe, peaceful, and happy new year!

ecutive Director

DOMESTIC ABUSE & SEXUAL ASSALULT INTERVENTION SERVICES
PO Biox 805, Newton, N 07860 - 973.579.2386 « Fax: 973.579.3277 = E-mail: info@dasi.org < Website: www.dasi.ong
A UMITED WAY MEMBEER AGEMCY = MEMBER, M| COALITICRN ASAMNST SEXUAL ASSAILT » M) COALITION FOR BATTERED WOMEN
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County of Sugsex

December 15, 2010

Insurance Professionals of Sussex County
¢/o Donna L. Wilk

XL Design Professional

P.O. Box 1036

Highland Lakes, NJ 07422

Dear Ms., Wilk,

On behalf of the Division of Social Services, I would like to personally thank vou and the staff at
Insurance Professionals of Sussex County for your recent donation of $100.00 to benefit our
food pantry. Your generosity has deeply touched all of us and will in turn touch the lives of
countless residents throughout Sussex County who will receive the food and assistance they so
desperately need,

Social Services gives food to hundreds of families and individuals who would go hungry without
this assistance. It has been increasingly difficult to keep our shelves stocked during these
economically difficult times. Your donation will help to provide food or emergency assistance
to families and individuals in need.

Thank you once again for your time and contribution toward our mission to end hunger,

Simf.‘.l‘el}’a, b

ﬂ st L;\ L'Qut

Carol A. Novrit
Director

CAN:mdp

Lounty of Sussex is an Equal Opportunity Employer
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1-800-288-5154 Training Centers throughout New Jersey

Real Estate Insurance

Salesperson Course Licensing & Continuing Education
Courses Offered:

— A Real Estate Career Provides...
~ » Life. Accident & Health

* Competitive Earnings » Property & Casualty
* Independence » Title Insurance

* Unlimited Career Potential » Continuing Education Seminars
* Full or Part time Employment *» Online Courses & Seminars

Mortgage Real Estate

Training & Exam Preparation Brokers Courses

Courses Offered: Courses Offered:

+ 20 hour SAFE Comprehensive * Brokers

* New Jersey State Specific d + Ethics & Agency

+ New York State Specific + Office Management
+ Exam Preparation

Appraisal Securities

Courses & Seminars Exam Prep
Courses Offered:

Courses Offered: .
» Securities

*APPS0 RSV «MUCP * Series 6,7, 24, 26, 63
*USPSP - =RRW  » GAIA * Online Courses

*RMA *ARA  «USPAPT cExam'B ;

»RSC «SMF  sFHA& VA am Freparation

w edical ertification xams
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Making Divorce Pay Through Insur-
ance

National Underwriter P& C January 10, 2011 By Eric V. Gilkey, PropertyCasu-
alty360.com

Theroad to marriage is full of rewards and fraught with perils, afact made quite
clear in those traditional vows: for better, for worse; for richer, for poorer; in sick-
ness and in health.

With divorce rates as high as 50 percent in the United States, isdivorce insurance
the answer to mitigating these risks?

According to John Logan, chairman and chief executive officer of Safeguard Guar-
anty in Kernersville, N.C.--and a handful of policyholders who have already
signed on--the answer isyes.

Driven in part by his own marital breakdown, which he refersto playfully asthe
"War of the Logans,” Mr. Logan launched WedL ock Divorce Insurance in August
2010.

"If necessity isthe mother of invention, I'm the poster child for this product,” he
said.

Mr. Logan said that while his divorce proceedings with his now ex-wife began
amicably 10 years ago, with them even crafting a separation agreement together at
the kitchen table, thingstook a turn for the worse when lawyers got involved.

That's when inspiration struck.

"When the dust settled, | was broke and about to lose my home," he said. "I
thought, 'l can't be the only person that this has happened to.™

HOW IT WORKS

The concept behind divorce insurance isfairly smple. The insurance is sold di-
rectly to consumers onlinein units, with each unit costing $15.99 per month in
exchange for providing $1,250 of coverage. Policyholders can buy anywhere from
one to 200 units, or up to $250,000 in initial coverage.



The Voice January 2011 7

Every year that the policyholder continues to renew beyond the 48-month waiting pe-
riod, the policy increases in value by $250 per unit.

"For example, if someone bought a 10-unit policy, they would pay premiums of
$159.90 amonth and have initial coverage of $12,500," explained Mr. Logan.
"Beginning on day one of year six, this policyholder would add coverage of $2,500
each year. By the end of 20 years, that $12,500 would now be worth more than
$60,000."

The gambits are obvious. If a marriage is already going south, couldn't a couple buy
theinsurance and cash in asaparting gift? Asit turns out, the claims process isn't that
smple.

"1n order to protect ourselves against adverse selection, we have avery lengthy waiting
period,” Mr. Logan said. "Thisis not for people in the process of getting adivorce right
now or even in the near future."

What exactly constitutes "lengthy?"

Policyholders must have an active policy for 48 consecutive months under WedL ock's
standard plan before they are eligible to make aclaim. There is an option to reduce the
timeto 36 months by purchasing arider, but "it almost doubles the cost of the policy
because it increases our risk factor significantly,” said Mr. Logan.

Taking the above policy example into consideration (10 units at $159.90 a month), a
person with a standard policy who decided to get divorced after year four would end
up paying $7,680 in premiums for a claim payout out $12,500. Isit worth it?

"I think divorce insurance is a good concept, but you're presuming you're going to get
divorced," said Timothy A. Hickey, a divorce attorney with Hickey & Liebman. "We
know that 50 percent of marriages end in divorce, but for the other 50 percent it's po-
tentially a waste of money."

"However, for those who use it, [divorce insurance] would seem to be a good deal be-
cause alot of people today want to get divorced but don't have the money to do so for
lack of ajob or the poor economy,” continued Mr. Hickey. "It would seem especially
worthwhile for people who cannot come up with lump sums of money to pay for things
like an attorney's retainer fees. But the problem | see with thisinsuranceisthat a
clamisn't paid out until the divorce isfinalized."



The Voice January 2011 8

It'safair point because a divorce insurance claim can only be filed after it has been fi-
nalized by the court. That means funds would not be available to pay an attorney's re-
tainer fees, which can run between $3,000 and $10,000. This fact hasn't escaped Mr.

Logan's attention, though.

"If a policyholder had a Legal Separation Agreement
rider, they would receive half of the benefit when BREAKDOWN OF BENEFITS
they legally separated (prior to the divorce),” he said. | HERE IS HOW THE VALUE of WedLock Divorce
"That could provide enough cash to pay the attorney |n51_lffjﬂce iﬂf:f?asestw?r? 10|_-5fealzr tiirge .
; ; _ period, assuming a typical policy o uni
up f"ront, but it would depend on the size of the pol purchased at $15.99 each, and each unit
ICy. providing $1,250 in coverage.
' Policyholders cannot make a claim until after
WHO'SBUYING? reaching the 48-month waiting period. Each
year after, they earn an additional $250 in
So far, the response to divorce insurance has been coverage per unit.
encouraging to Mr. Logan. "We have a handful of COVERAGE
policies sold, and we haven't done any advertising TIME PERIOD PAID IN AVAILABLE
yet. We are now aiming at putting together the net- Day 1 Year 1 $159.90 $0.00
work of agents who will be selling it beyond the di- :"‘" : :;g;?gg ig-gg
H n ear 5 : :
rect-to-consumer approach online. S $5.756.40 $0.00
Year 5 $7,675.20  $12,500.00
Based upon the buyers so far, a demographic sketch Year 6 $9,594.00  $15,000.00
of buyers has emerged. Year 7 $11,512.80 $17,500.00
Year 8 $13,431.60  $20,000.00
Year 9 $15350.40  $22,500.00
"One hundred percent of people who have bought .m:: 10 $1726920  $25.000.00
the policy thus far are aready married," said Mr.

Logan. "The policy values are higher than we antici-
pated. We expected average premiums around $150, but it's closer to $250 a month.
The largest policy iswell over $1,000 a month. There has been an interesting range of
units being purchased."

Market research showed that those who are already married weren't the only parties
that were interested in the coverage.

"The reality isthat these policies don't kick in until four years after they are bought,"
he said. " So, for instance, couples who might be on atwo-year
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waiting list for areception hall could still buy policies while they are engaged
and still be eligible to make aclaim.”

Apparently, there's even a market for overprotective mothers and fathers.

"Parents could potentially buy divorce insurance for their children--even without
their kids knowing about it," said Mr. Logan. "So if afather isworried about his
daughter's decision in a partner, he could purchase a policy. If it doesn't work
out, he can say to her, 'I'm sorry this happened; here's a check to restart your life
because | already turned your bedroom into my den.' However, we don't advo-
cate people buying policies and hiding it from their spouses or other family
members."

Given the conservative nature of the insurance industry, Mr. Logan doesn't ex-
pect any competition in this line of business until claims start being made and he
proves beyond a shadow of doubt that the model works. He also plans to launch
other productsin 2011, including a "successful marriage benefit" that provides
Incentive to couples who stay together for 25 years.

While Safeguard Guaranty devel oped the concept and continues to market the
product, Wedlock Divorce Insurance policies are currently written by Prime In-
surance, a Chicago and Salt Lake City, Utah-based excess and surplus linesin-
surer rated "B-plus' by A.M. Best.

van den Heuvel & FOUNTAIN

- S AT arn-cae
a division of ADP/Statewide Insurance Agencies, Ine
122 Route 206
Augusta, NJ 07822
Mail: P.O. Box 962
Branchville, NJ 07826
973-948-3200
Stephen P. Tague, CPIA cell: 973-479-9493

President fax: 973-948-2572
steve@adpinsurance.com
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Interior & Exterior Building Cleaning

Contents & Equipment Cleaning

Demolition & Debris Removal  t1/[4F][7{11[ 1L ﬂﬂ[lﬁ"ln of
Painting & Refinishing S - Eurrle SmDI(EI Damage
Post Construction Cleanup Izt D;&.'r.:..,f - Flood Damage
Office Cleaning

Encapsulation

Steam Cleaning

ﬁuilding Repair

-~ Insurance Estimates & Appraisa

fi ?Q'E,l_w_n_m RESTORATION, Inc.
rciall & He{s :'-m fl

e

“The Company
that Cares”

TOLL FREE: 877-77GEMGO * 908-686-7777 (24Hrs.) * Fax: 908-686-3401
725 Lehigh Ave. * Union, New Jersey 07083-7623

www.Geminirestoration.com
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A Year of Caring

By Diana Garrera, CPCU, CIC, AU, ARM, AAI, CPIW, AIS, API

I’'m thinking our January donation to A Year of Caring should be children’s cold
products such a cough medicine, cold and flu tablets, Vicks vapor rub, etc.
You also might want to consider including antibacterial wipes to help prevent
the spread to other family members.

I hopehyou are all free from the sniffles and look forward to seeing you all on
the 24",

FRANKLIN MUTUAL INSURAMNCE.
. INSURANCE FOR THE WAY YOU LIVE.
Hﬂﬂmndﬁlmﬂ Elu'lclwlh HJ'I'.ITBEB Td mn-mm me-ﬂdﬁ-ﬂmliﬂmh.m
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o TRI-S1ATE INSURANCE AGENCY

A subsidiary of SusstxBANK

SO0 MUCH TO INSURE.

ONE PLACE TO INSURE IT ALL.

Your business. Your employees. Your  Pennsylvania. We represent more than
home. There is so much that neads 20 of the country’s most respected and
insuring. There is one place to insure highly rated regional and national
them all. Tr-5State Insurance Apencye insurance carfers and we are now a
For more than 50 years, we have been licensed insurance agency in 21 states.
there for residents and businesses Whatever needs insuring, Tri-State
throughout Mew Jersey, Mew York and Insurance Agency is with you.

Route 206 = PO Box 4, Aupnsta, N] 07822
DTI-STLET76 » 973-5790111 (fax) = www.tsianet

12
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How to Say “No” Gracefully

Learn how to politely decline time commitments without the guilt

by Beth Levine
No. It's one of the shortest words in the English vocabulary, but it's also one of the most difficult for many of us to say.

We all know that setting limits will lower our stress level and save our sanity, but sometimes we are caught off guard
by people who simply won'’t take no for an answer. Read on to learn how to put your foot down with these master ma-
nipulators.

Read about how to deal with common bad habits that can hurt friendships.

The Flatterer

Whether it's the friend who tells you how smart you are and how much she’d appreciate your help on a volunteer pro-
ject she’s working on, or the school mom who insists that the students will be so disappointed if you don't make your
special cupcakes for the class holiday party, the flatterer plays to your vanity by making you feel indispensable. Photo:
© Jessie Ford/Woman's Day

Reality check: If you want to help out because it gives you pleasure, fine, but no one is irreplaceable. “If it's not brain
surgery, others can do it—maybe not with your pizzazz, but it will get done and the cosmos will not explode in the
process,” says Susan Newman, PhD, author of The Book of No: 250 Ways to Say It—and Mean It and Stop People-
Pleasing Forever.

Your response: Turn the tables—flattery goes both ways. Instead of giving in, put the ball in the flatterer’'s court. Say
something like, “You're such a fabulous baker—I could give you the recipe! Why don’t you try your hand at it; I'm sure
the kids would love it.”

The Guiltmeister
Your mother insists that you never call—never meaning your three calls a week aren’t enough. Or your friend sighs
that you seem to have time for everyone but her—and does it while the two of you are together having lunch.

Reality check: Step back and get perspective. If it were a perfect stranger in your position, what would you think? If
your grown kids behaved this way toward you, how would you feel? Ask a friend for some insight. If it seems like a big-
ger minefield than you know how to handle, consider talking to a psychotherapist to help you sort it out. (Find one at
locator.apa.org.)

Your response: “You can’t do enough for some people, so don't try,” says Dr. Newman. Arguing is futile—you’ll never
win—so just calmly tell the other person how it's going to be. “Mom, I'd rather we didn’t have this same argument over
and over. If we can't talk about something else, let's hang up and call back when we can.” Or tell your “neglected”
friend, “I'm sorry you feel this way, but | try to see you as much as | can.”

The Saboteur
You're committed to losing those excess pounds, but every time you go out with a certain friend,
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she tries to get you to order dessert. “Just this one time can’t hurt!” she says. “But you can't come and not have
the chocolate cake!” The saboteur tries to validate her choices by making you behave as she does.

Reality check: Be a leader, not a follower, and think about how angry you’ll be when the number on the scale
climbs after all that hard work. “Saying no is not about selfishness but about self-respect. You're standing up for
what is right for you,” says William Ury, PhD, cofounder of Harvard University’s Program on Negotiation and au-
thor of The Power of a Positive No: How to Say No & Still Get to Yes.

Your response: Stand firm, and then redirect the conversation. You don't need a lot of excuses or explanations.
“No, thank you. Tea is just fine for me. Are you going to watch American Idol this season? | wonder how the new
hosts will be.” the whiner Every time your coworker receives a difficult assignment, she starts in on how unfair it
all is, that she’s the one who always gets the hard stuff. She keeps going until you finally offer to help just to
make her stop complaining.

The Whiner
Every time your coworker receives a difficult assignment, she starts in on how unfair it all is, that she’s the one
who always gets the hard stuff. She keeps going until you finally offer to help just to make her stop complaining.

Reality check: Even if she has a point—your boss does give her more difficult work—this has nothing to do with
you. It's between her and the boss, and it's up to her to deal with it.

Your response: Cut her off at the pass before she really gets rolling. “You know, you may have a point. This
does seem to be a pattern. Why don’t you set up a meeting with the department head to see if you can sort this
out?”

The Bully

Bullying among grownups is more common than you may think. A 2007 study of nearly 8,000 working adults
conducted by the Workplace Bullying Institute found that 37 percent of workers had been bullied. Adult bullying
can take many forms, but the bully always uses his anger and intimidating demeanor to get you to do more than
you want.

Reality check: No matter what you have done or not done, no one deserves to be treated disrespectfully or in a
threatening manner.

Your response: A bully wants to get under your skin, so don'’t let him see you sweat. Don’t respond in anger (he
feeds on negative emotions) and don't allow yourself to be browbeaten into doing something you don’t want to
do. “A calm, quiet, firm, neutral voice is more powerful than a loud no. It conveys more self-control and strength,”
says Dr. Ury. “Speak assertively and be very clear about what you want to happen. Say, ‘| don’t appreciate being
treated this way. Come back when you calm down,’ or ‘I think I've made myself clear—I won't discuss it any-
more.”

14
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Leila Ekaterina Hatzinas.

Region 1 Scholarship Applications Are
NOW AVAILABLE

on the NJ Web site. Go to www.njnaiw.org The applications are
on the Award Application page.
The applications need to be returned to Polly Jones

BY JANUARY 28.

All the info is on the web site. Scholarships range in value from
$500 to $200.

PLEASE APPLY!
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REGION | 2011 Conference
April 7" — 10™ 2011

Crowne Plaza Valley Forge

Regional Conference will offer fantastic classes, so don’t miss out on
these great opportunities!
CE Classes:

Highlights of Equipment Breakdown Coverage (presented by Travelers Ing. Co.)
Environmental Izssues and Coverages (presented by Philadelphia Insurance Co.)

NAIW programs:

Cyber Crime Insurance- the Hidden Exclusions
Professional Ethics - Mot Just for Agents
MAMN Leadership Development Program (CPIMAY & DAE qualifier)

Crowne Plaza — Valley Forge
260 Mall Blvd.
King of Prussia, PA
610 265 7500
1800 2 CROWNE
Room rate $105 per room — single or double
Reservation code: MAIW Region One Conference

Crowne DPlara Reeservatione

16
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NAIW (International)
/0th Annual Convention

Las Vegas, NV
June 5-8, 2011

Don’t miss the 70th Annual Convention at the Flamingo Hotel!

Convention registration is $500
(before May 2, 2011)

Room rate at the hotel is $99 per night

Register online and make your hotel arrangements before
March 4, 2011 and you will be entered into a drawing to win 2 free nights at the
hotell

The 70th Annual Convention Featfures:

* Over 40 hours of workshop options including
-Continuing Education Credit
-Leadership Development Skills
-Office Technology Training
-Social Media in Today's Industry
-Industry Panel Hot Topic Forum
*Extended tradeshow hours for networking, prospecting, and seeing the latest

products and services!

=

9;“..«,,_’“-

LAS VEGAS
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DISASTER RECOVERY EXPERTS

MAXONS

RESTORATIONS
FIRE=SMOKE *FLOOD* MOLD

Industrial " Commercial m Residential

1.800.3MAXONS

OFFICES IN

New York
New Jersey
Westchester
Long Island

e @ @
;u:wﬂfﬁ*ff 0L EMERGENCY SERVICES

e NEW‘I‘UHH. NY¥
|

mk* G complete building + contents restoration

\._ ‘_\_.-,_
emergency cleaning + deodorization

water removal + structural drying
mold remediation specialists
post-construction cleaning
expert loss consulting

- wrw. MAXONS com
OVER GO YEARS EXPERIENCE
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